
Brand Guidelines

F Ö R V Å N A



A I M : 

To bring scandinavian values to snowsports 
apparel and create a new, inclusive brand that 

helps people to do the sport that they love and 
explore the world around them.

W H O  A R E  W E ?

V A L U E S :

Q U A L I T Y . 
Our products are built to last and created in an ethical and 
sustainable way. 

S I M P L I C I T Y . 
We just want to make beautiful, high quality garments that you 
can wear on the mountain. 

U N I V E R S A L I T Y . 
Our brand is designed to be inclusive and accessible to anyone. 
We don’t have gendered clothing, everything has a size and a fit 

so you can choose what is right for you. 

A D V E N T U R E . 
We want to help you have the adventure of your lifetime; the 
chance to feel amazed, both at yourself and the world around 
you. 
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1 . 1  H O R I Z O N T A L
for signage and clothing labels

1 . 2  I C O N 
for branding on apparel and social 
media

1 . 2  D I A M O N D  
primary advertisement logo when 
space allows, used for swing tags



F Ö R V Å N A 

Förvåna 
Förvåna 

H E A D I N G S
Arboria Book
Capitalised
Tracking 200

I N  T E X T
Arboria Light
Arboria Light Italic

T Y P E F A C E
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B R A N D  C O L O U R S
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C L O T H I N G  L A B E L
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S O C I A L  M E D I A



W E B S I T E



F Ö R V Å N A  X  S A L O M O N
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